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1.0 Introduction:
Rural municipal leaders and residents understand and appreciate the benefit of
future growth and development in their community. They typically have a
burning desire to provide the best possible economic, social, environmental, and
public health outcomes for their community. Rural economies may be booming,
in decline, or simply in flux and their status helps community leaders shape local
priorities. In normal economic times, communities often face growth pressures
and may struggle with finding the optimum balance between maintaining
farmland or natural landscapes and/or retaining small-town traditions and rural
character, while still benefiting from strategic economic development.
For Albertans, Canadians and the entire world, Year 2020 can be described as
anything but “normal times”. The COVID-19 pandemic has up-ended the best
laid economic development plans. Now more than ever, rural communities in
Alberta, like Fairview, that are struggling with declining population and the loss
of the oil and gas industry need their municipal leaders, community residents
and business owners to work together to strengthen their business districts and
develop a “new normal’.
To that end, the Town of Fairview and the Municipal District of Fairview #136
commissioned the development of a Regional Economic Growth Plan to help set
the course for growth and prosperity in the region.
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Building upon the 2017 Retail Market Analysis, the 2017 Industrial Market
Analysis and the 2019 – 2023 Municipal Growth Plan, D/K Consulting Group,
division of Nykal Enterprises Ltd., guided a group of committed Stakeholder
Group in the development of a Regional Economic Growth Plan for the Fairview
Region. The overall goals of the Regional Economic Growth Plan include the
following:
• Business Retention, Expansion and Attraction
• Increase in Local Spending
• Increase in Population and Assessment Tax Base

Project Scope:
The development of the Regional Economic Growth Plan included providing the
Town of Fairview with:
• A communication strategy to disseminate information to the public,
including scheduled Infosessions for business owners and residents.
• An assessment of the current economic and business landscape through:
o Statistical research of the Fairview region
o Interviews and surveys of residents to determine spending habits
o Interviews and surveys of local businesses to identify opportunities
and challenges
o Identification of gaps in products and services
o Identification of business and economic development opportunities
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• The development of a detailed Regional Economic Growth Plan that
identified business opportunities, priorities and timelines to set the Town
of Fairview’s strategic direction, including:
o Tools to effectively market and promote business opportunities
o Examples of successful strategies in other municipalities
• The development of a process to measure the effectiveness of the
Regional Economic Growth Plan.
A three-phase approach was utilized to deliver on the Project Scope:
Phase 1 – Consumer/Business Assessment
▪ Fairview Community Assessment
▪ Surveys
▪ Deliver report to Stakeholder Group
Phase 2 – Development of Regional Economic Growth Plan
▪ Stakeholder Group mapped out 9 economic development goals.
Each goal included Action Items, Timelines, Responsible Person or
Organization, Budget, Regional Impact, Measurement of Success.
▪ Delivered report to Town of Fairview Council and MD of Fairview
#136 Council and the Public.
Phase 3 – Measuring Effectiveness
▪ “Report Card” on progress of the goals at the 6-month and 12month mark delivered to Town of Fairview Council, MD of Fairview
#136 Council and the public.
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2.0

Communication Strategy:

Key to the success of the Regional Economic Growth Plan project was
communicating with the public. Prior to launch of the project, we spoke with
several members of the public about the Regional Economic Growth Plan
project. It became clear very quickly that we needed a better and simpler way
to communicate with the public about the project in order to engage them. We
developed a code name for the project: “thrive835”, (blending together the spirit
of Fairview with the local telephone exchange) and utilized the code name in all
of our communications with the public about the project. Our logo reflected blue
and green tones similar to that of the Town of Fairview’s for consistency and
relatability. The tag line “Fairview’s Road to Growth and Prosperity” helped the
public easily understand the project and they were better able relate to it.
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We developed a Facebook Page and a Website (www.thrive835.com) that were
updated regularly. Numerous “thrive835” golf shirts and t-shirts were given
away as prizes throughout the project.
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To encourage the public to participate in the Online Shopping Habits Survey, we
advertised in the Fairview Post for two weeks. The Fairview Post also wrote an
article on the project that was published in their print copy and online versions
of their paper.
Posters advertising the Shopping Habits Survey were also hung in permitted
areas and bulletin boards in the Town of Fairview and the MD of Fairview #136
and in the Hamlet of Bluesky.
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Press Release:
A Press Release (see Press Release on the next page) was distributed on July
13, 2020 to officially launch the project. The Press Release was posted on the
thrive35 Facebook page and website, the Town of Fairview Facebook page and
the Municipal District of Fairview #136 website. It was also emailed to local
newspapers (Fairview Post, Peace River Record Gazette, Move Up Magazine)
and the following political leaders, municipalities and organizations:
▪ Government of Canada Members of Parliament:
o Arnold Viersen (Peace River-Westlock)
o Chris Warkentin (Grande Prairie-Mackenzie)
▪ Government of Alberta Ministers:
o Tanya Fir (former minister of Ec. Dev., Trade and Tourism)
o Minister Kayce Madu (former minister of Municipal Affairs)
▪ Government of Alberta Members of Legislative Assembly:
o Todd Loewen (Central Peace Notley)
o Dan Williams (Peace River)
▪ Local Municipalities and Local Chambers of Commerce
o Town of Fairview and Municipal District of Fairview #136
o County of Northern Lights
o Northern Sunrise County
o Town of Peace River
o Fairview & District Chamber of Commerce
o Peace River & District Chamber of Commerce
o PREDA – Peace Region Economic Development Alliance
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We are pleased to report that we received email responses from the following
parties, acknowledging the receipt of the Press Release and offering
congratulations:
o Chris Warkentin (Grande Prairie-Mackenzie)
o Tanya Fir (former minister of Ec. Dev., Trade and Tourism)
o Todd Loewen (Central Peace Notley) – phone call
o Dan Williams (Peace River)
o County of Northern Lights
o Northern Sunrise County
o Peace River & District Chamber of Commerce
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Public Infosessions:
At least two public Infosessions will be planned and hosted to keep the Regional
Economic Growth Plan project fresh in their minds and to share progress of the
project.
▪ Infosession #1 will be scheduled after the Stakeholder Group has had an
opportunity to review and offer feedback on the Community Assessment
and Survey Data.
▪ Infosession #2 will be scheduled after the draft Regional Economic
Development Plan has been delivered to the Town of Fairview and MD of
Fairview #136 for review and feedback.
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3.0

Phase 1 - Consumer/Business Assessment

The Consumer/Business Assessment information included in Phase 1 is a
compilation of data collection activities that involved sourcing demographic
statistics, population forecasts and household spending habits from Manifold
Data Mining Inc., researching local statistics and conducting surveys via online,
telephone, email and in-person meetings. We would like to acknowledge and
thank the following organizations who assisted us in our research:
Alberta Transportation
Conveys Design and Marketing
Fairview and District Chamber of Commerce
Garrison Manor
Grande Prairie Real Estate Board
Harvest Lodge
Heart of the Peace Economic Development
Mad Dog Cresting
Manifold Data Mining Inc.
Municipal District of Fairview #136
Remax Real Estate - Fairview
Town of Fairview
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3.1 Fairview Community Assessment & Analysis:
To gain a better understanding of the current economic environment in the Town
Fairview and the Municipal District of Fairview #136, information was gathered
from Manifold Data Mining Inc., the Government of Alberta Transportation
department, Grande Prairie Real Estate Board, the Town of Fairview and the
RCMP website. The following research categories are included in the Community
Assessment section:
▪ Population Demographics and Growth Forecast
▪ Fairview Region Income Earning Statistics
▪ Fairview Region Household Spending Habits
▪ Traffic Counts
▪ Real Estate Statistics
▪ Development Permits
▪ Business Licenses
▪ Mill Rates
▪ Crime Rates
▪ Community Assets
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3.1.1. Population Demographics and Growth Forecast:
2019 Population Analysis:
Town of Fairview and Municipal District of Fairview #136 Total Population:1
Town of Fairview – 3,019
MD of Fairview Population – 1,628
Based on a Total Population of: 4,647 people
Town of Fairview and MD of Fairview #136 Population Distribution:2
▪

Children Population – Aged 0 to 19 = 1,188 people (25.6% of total population)

▪

Working Population - Aged 20 to 64 = 2,639 people (58.6% of total population)

▪

Senior Population - Aged 65 to 85+ = 820 people (17.6% of total population)

Alberta Population Distribution:3
▪

Children Population – Aged 0 to 19 = 24.6% of total population

▪

Working Population - Aged 20 to 64 = 62.1% of total population

▪

Senior Population - Aged 65 to 85+ = 13.3% of total population

Canada Population Distribution:4
▪

Children Population – Aged 0 to 19 = 21.6% of total population

▪

Working Population - Aged 20 to 64 = 60.8% of total population

▪

Senior Population - Aged 65 to 85+ = 17.5% of total population

1

Manifold Data Mining Inc.
Ibid
3
Government of Alberta – 2019 Population by Age Group Report
4
Government of Canada – 2019 Population by Age Group Report
2
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Fairview Region Population Details:
Population by Age Group in 20195
POPULATION BY AGE GROUP - 2019

MD of Fairview
Value

Total Population

5

Percent

1,628

Town of Fairview
Value

Percent

3,019

Population age 0-4

95

5.84%

171

5.66%

Population age 5-9

115

7.07%

169

5.60%

Population age 10-14

133

8.18%

191

6.33%

Population age 15-19

122

7.50%

192

6.36%

Population age 20-24

105

6.45%

196

6.49%

Population age 25-29

71

4.36%

189

6.26%

Population age 30-34

68

4.18%

173

5.73%

Population age 35-39

91

5.59%

181

5.99%

Population age 40-44

97

5.96%

190

6.29%

Population age 45-49

116

7.13%

194

6.42%

Population age 50-54

121

7.44%

189

6.26%

Population age 55-59

132

8.11%

206

6.82%

Population age 60-64

134

8.24%

186

6.16%

Population age 65-69

88

5.41%

138

4.57%

Population age 70-74

66

4.06%

118

3.91%

Population age 75-79

37

2.27%

100

3.31%

Population age 80-84

22

1.35%

96

3.18%

Population age 85+

15

0.92%

140

4.64%

Manifold Data Mining Inc.

15 | P a g e

Regional Economic Growth Plan

ANALYSIS:
Population Distributions in the Fairview Region Compared to Alberta and
Canada
▪ the percentage of Children Population is higher than both Alberta and
Canada’s percentage
▪ the percentage of Senior Population is higher than both Alberta and
Canada’s senior population percentage.
▪

the percentage of Working Population in Fairview is lower than both
Alberta and Canada percentages.

▪

A larger senior population on fixed incomes and a lower working
population might explain why several retail business owners stated that
they “did not have enough customers.”6 There are not enough people with
ample disposable income to shop in Fairview.

2019 Population Distribution
Town of Fairview & MD of Fairview #136
Children
Population, 25%

Working
Population, 57%
Senior
Population, 18%

Working Population

Senior Population

Children Population

6

D /K Consulting Group – Business Owner’s Survey 2020
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Population Growth Forecast7:
The population of the Fairview region is 4,647 people in 2019. The Fairview
region is forecasted to decrease in population over the next 5 to 10 years.
▪ By 2024, the Fairview region is expected to decrease in population by
203 people (across all age groups) or 4.4% of the total population.
▪ By 2029, the Fairview region is expected to decrease in population by
390 people (across all age groups) or 8.4% of the total population.

4,700

Fairview Region Population Forecast
2019 - 2029
4,647

4,600
4,500

4,444

4,400
4,300

4,257

4,200
4,100
4,000
2019

7

2024

2029

Manifold Data Mining Inc.
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Population Distribution Forecasts:8
▪ The 5-year and 10-year population distribution forecasts by percentage
indicate a steadily shrinking Working Population, a decrease in the
Children Population and an increase in the Senior population.
Population Distribution Forecast – 2024

Fairview Region Population Distribution by 2024
Children
Population, 23%

Working
Population, 56%
Senior Population,
21%

Working Population

8

Senior Population

Children Population

Manifold Data Mining Inc.
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Population Distribution Forecast – 2029
Fairview Region Population Distribution by 2029
Children
Population, 22%

Working
Population, 54%

Senior Population,
24%

Working Population

Senior Population

Children Population

ANALYSIS:
Population Growth Forecast
A decrease in population of 8.4% over the next 10 years with an ever increasing
Senior population and decreasing Working population indicates that Fairview is
at risk of becoming a “Retirement Town”.
▪ A concerted effort to attract industry to the Fairview region could reverse
this trend, bolster the economy and increase the number of people with
disposable income to shop in Farview,
▪ On the other hand, Fairview could target its economic growth at the Senior
population and develop the Town of Fairview in such a way that attracts
Seniors to the region.
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3.1.2 Income Earning Statistics - 20199
▪ Population with Income Under $10,000.00 = 434
▪ Population with Income Between $10,000.00 and $49,000.00 = 1,739
▪ Population with Income Between $50,000.00 and $89,000.00 = 872
▪ Population with Income Between $90,000.00 to $100,000.00+ = 598

INCOME EARNING STATISTICS

Town of
Fairview

%

%

Population with income Under $10,000

186

15%

248

10%

Population with income $10,000 to $19,999

141

11%

295

12%

Population with income $20,000 to $29,999

149

12%

385

16%

Population with income $30,000 to $39,999

126

10%

287

12%

Population with income $40,000 to $49,999

114

9%

242

10%

Population with income $50,000 to $59,999

102

8%

188

8%

Population with income $60,000 to $69,999

84

7%

133

6%

Population with income $70,000 to $79,999

68

6%

154

6%

Population with income $80,000 to $89,999

54

4%

89

4%

Population with income $90,000 to $99,999

54

4%

91

4%

Population with income $100,000 and over

155

13%

298

12%

1,233

100%

2,410

100%

Total Income Earning Population

9

MD of
Fairview

Manifold Data Mining Inc.
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Fairview Region Annual Income Earning Brackets:
•

In 2019, a salary range of $45,707.00 to $92,678.00 is considered
Middle Class in Alberta.

•

In 2019, a salary range of $36,598.00 to $73,115,00 is considered
Middle Class in Canada. Alberta’s definition of Middle Class is calculated
higher due to the above average income earning potential in Alberta.10

•

In the Fairview region, 11.9% of income earning people, earned less than
$10,000.00 per year.

This group of income earners likely includes

students or others working part-time.
•

In the Fairview region, 47.7% of income earning people, earned between
$10,000.00 and $49,00,00 in 2019. This is the largest income earning
group in the Fairview region.

This would indicate that there are a

significant number of people in the Fairview region working in low paying
or part – time jobs, but at the top of the scale, edging into Middle Class
income earners by Alberta’s definition of Middle Class. Seniors on fixed
income would also be included in this group. These two population groups
would be characterized as budget conscience shoppers, with little
disposable income.

10

https://www.thekickassentrepreneur.com/income-percentile-calculator-by-province-for-canada/
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•

In the Fairview region, 23.9% of people earned between $50,000.00 and
$89,000.00 per year and 16.4% earned $90,000.00 or more per year for
a total of 40.3% income earners that would be defined as Middle Class or
better by Alberta’s definition of Middle-Class income earners.

2019 Fairview Region Annual Income
By Income Bracket
16.4%

11.9%

Under 10K
10K - 49K
50K - 89K
90K+

23.9%

47.7%
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ANALYSIS:
Income Earning Statistics
If we combine the Under 10K percentages and the 10K to 49K percentages for
a total of 60% and combine the 50K to 100k+ percentages for a total of 40%,
we find that 60% of Fairview’s income earning population can be characterized
as low income earners.
Low income earners traditionally are frugal and discriminating shoppers. They
do not have the disposable income to buy nonessential items. Hence the loud
and clear message we received in the Surveys we conducted for another grocery
store that can offer better pricing. Without a boost to the local economy, we
estimate that the low income earner’s population will increase, given that the
Senior population is forecasted to increase in 10 years. This will have a negative
impact on economic growth in the region. It is imperative for the Fairview region
to attract businesses that can provide well paying jobs to attract young families
to reverse this trend.
2019 Fairview Region Annual Income
By Broad Income Brackets

Under 10K to
$49,000

40%

50,000+
60%
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3.1.3 Fairview Region Household Spending Habits - 2019
The Town of Fairview and the Municipal District of Fairview #136 have a
combined total of 1,942 households. A Household is defined as: a person or a
group of persons, who occupy the same private dwelling unit, share household
expenditure and do not have a usual place of residence elsewhere in Canada.11
Based on the Spending Habits per Household in 2019 report12, the Market
Potential by Spending Category is summarized in the graph below.
The TOP 5 Items Fairview region households spend their money on are:
1. Auto/RV/Motorsports
2. Grocery & Specialty Foods
3. Restaurant & Food/Beverage
4. Alcohol & Tobacco
5. Clothing & Apparel
2019 Fairview Region Market Potential
$12

Millions

$10

$8
$6
$4
$2
$0

11
12

Manifold Data Mining Inc.
Ibid
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Fairview Region Market Potential Details:

Spending Category
2. Grocery and Specialty Foods

Per Household13

Market Potential14

$6,650

$12,914,835

$966

$1,875,907

$2,316

$4,497,054

$1,476

$2,865,528

$2,102

$4,082,423

Footwear

$734

$1,424,674

Jewellery and Accessories

$412

$800,044

Health & Beauty

$981

$1,904,403

Home Furnishings & Accessories

$1,191

$2,313,241

Home Electronics & Appliances

$1,420

$2,757,550

Home Improvement & Gardening

$1,491

$2,895,053

Books & Multimedia

$693

$1,345,751

Sporting Goods & Recreation

$756

$1,467,413

Toys & Hobbies

$274

$531,423

$1,340

$2,602,759

$2,918

$5,667,669

$260

$505,509

Entertainment & Leisure

$1,334

$2,590,488

Auto Parts& Accessories

$823

$1,598,021

$7,137

$13,859,338

$35,272

$68,499,083

Pharmacy
4. Alcohol & Tobacco
Personal Services
5. Clothing & Apparel

Miscellaneous Specialty
3. Restaurant Food & Beverages
Drinking Establishment

1. Auto/RV/Motorsports Dealership
TOTAL:

13
14

Manifold Data Mining Inc.
Ibid
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Out of Town Shopping Estimate:
Our Shopping Habits Survey was completed by 288 respondents. One of the
questions we asked was: “Before COVID-19, what products did you typically buy
Out of Town? The Top 5 Retail Products the respondents said they purchased
out of town were:
1.
2.
3.
4.
5.

Groceries
Clothing
Home Furnishings
Personal Care Products
Electronics
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To estimate the amount of dollars our respondents potentially are spending out
of town, we assumed that each respondent represented one household. There
are 1942 households in the Fairview region. We determined that 288 of 1942
households = 14.8%.

We then calculated 14.8% of the Market Potential

category related to each of the Top 5 retail purchases and prepared the table
below.

Based on our calculations, we can estimate that 14.8% of the

households in the Fairview region spent $3,534,135.15 out of town on 5
products in 2019.

Retail Category
Groceries

14.8% of Market Potential
1,911,395.58

Clothing

604,198.60

Home Furnishings

342,359.67

Personal Care Products

281,851.64

Electronics

394,329.65

TOTAL:

3,534,135.15

If we increase the number of households shopping out of town for these five
products to 576 households or 30% of the total households in the Fairview
region, we can estimate that $7,068,270.30 is being spent out of town.

If we increase the number of households shopping out of town for these five
products to 971 households or 50% of the total households in the Fairview
region, we can estimate that $11,986,226.00 is being spent out of town.
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ANALYSIS:
Household Spending Habits
The TOP 5 Retail Products our Survey respondents said they buy out of town,
Clothing, Home Furnishings and Electronics, are not readily available in Fairview.
These are opportunities for new businesses in Fairview.
As of this writing, a new clothing store, Outlet 31 has opened in Fairview and
Fealty Ltd. has relocated to a larger space to provide a wider selection of
electronics. It is difficult to compete with the Brick or Leon’s for Home
Furnishings, but there may be an opportunity for a furniture upcycle business
like North Peace Upcycle in Peace River. This business owner takes old furniture
and paints it with Fusion paint, attaches appliques and sells her products
through Facebook.
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Shoppers in the Fairview region, however, can purchase groceries in the Town of
Fairview, but many choose not to. According to our Survey Data, our respondents
complained about the high cost of groceries in Fairview and stated in their
comments that they purposefully go out of town to shop for groceries. Since the
shoppers are already out of town, they likely purchase other products or dine in
out of town restaurants.
From our Surveys, it’s clear that not having another grocery store is driving
people to shop out of town, and leaving the Seniors who don’t drive to shop at
the existing grocery store.
Having another grocery store open in Fairview has the potential to keep more
spending dollars in Fairview, but it would have to compete on price with Freson
Bro’s, and not sacrifice on quality to win its market share.
As a caution, even though the Survey respondents say they want another grocery
store, there is no guarantee they will shop consistently at the new store.
Because other things like clothing, furniture, electronics and personal products
are still being purchased out of town, shoppers may still opt to do a significant
amount of their retail shopping out of town.
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3.1.4 Traffic Counts15:
Traffic Counts are important measure of overall regional economic activity. A
decrease in traffic counts indicates a slowdown in economic activity.
Traffic Counts reported by Alberta Government Department of Transportation
over three years, 2017 to 2019, for two intersections – Fairview’s Major
Intersection and Highway 2 & 110 St. Intersection are summarized in the table
below:
o Traffic counts decreased by an average of 5.9% over the last 3 years at
Fairview’s Major Intersection. (see Fig. 1 for Major Intersection Map)
o Traffic counts decreased by an average of 1.7% over the last 3 years at the
Intersection of Highway 2 and 110 St. (Main Street Fairview). Even though
there was a decrease in East and West traffic on Highway 2, there was no
change over 3 years in traffic counts for vehicles turning North to go into
Fairview on Main Street.
Annual Average Daily Traffic
(AADT) Counts

15

Major Intersection
N of 2 and 64A
S of 64A & 732
E of 64A & 732
W of 2 & 732
Average Decrease over 3 years:

2017
3390
4860
3310
1420

2018
3310
4780
3220
1350

2019
3100
4580
3240
1320

Decreased by
290
280
70
100

% Change
-8.6%
-5.8%
-2.1%
-7.0%
-5.9%

Highway 2 & 110 St.
2 and 110 St. N
W on 2
E on 2
Average Decrease over 3 years:

2017
1060
2340
2510

2018
1060
2300
2470

2019
1060
2280
2450

Decreased by:
No Change
60
60

% Change
0
-2.6%
-2.4%
-1.7%

Alberta Government – Transportation Department: http://www.transportation.alberta.ca
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Fig. 1 – Map of Major Intersection

Major Intersection

ANALYSIS:
Traffic Counts
The decrease in traffic counts over the last 3 years is likely attributed to the
overall economic slowdown in Alberta. Besides farming, the Fairview region had
a buoyant oil and gas industry in the past. With the fall of oil prices, the oil and
gas servicing industry has slowed to a crawl, taking with its high paying jobs.
Industry investment in the Fairview region would bolster the economy and attract
families back to Fairview.
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3.1.5 Real Estate Statistics:16
Real Estate sales are also a key indicator of a community’s local economy. A
steady increase in the number of houses sold per year, with an increase in
Average Price and a decrease in Days on Market indicates a “hot Real Estate
market” and a booming economy.
In Fairview, over the last 3 years, the number of houses sold per year has
remained virtually the same and the average price per house has decreased year
over year. The Days on Market has decreased to 246 days over three years,
however that still means that a house may sit on the market for up to 8 months.
This fact alone has the potential to deter prospective home buyers. The Real
Estate statistics suggest a slow down in Fairview’s economic growth.
o The number of houses sold per year has remained stable at an average of
32 Houses per year over a 3-year period.
o The average price of a house has decreased over the last three years to
an average price of $209,193.00.
o The average Days on Market has decreased over the last three years to
an average of 348 days.
o Both Manufactured Home and Acreage Sales have remained steady also
at an average of 5 and 6 sales, respectively over a 3-year period,
respectively.
o The average price of a Manufactured Home ($56,957.00), and an Acreage
home ($314,583.00) has fluctuated a little over the last years, and in
2019, their respective average prices seemed to have rebounded
somewhat.

16

Grande Prairie Real Estate Board
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Town of Fairview Real Estate Sales Summaries by Product Per Year:

Real Estate Sales Summary:
# of HOUSES Sold
Average Price
Average DOM
Real Estate Sales Summary:
# of Manufactured Homes Sold
Average Price
Average DOM
Real Estate Sales Summary:
# of ACREAGES Sold
Average Price
DOM - unavailable

2019
33
191,730
246

2018
33
211,488
374

2017 3 Year Average
31
32
224,363
209,193
424
348

2019
6
56,500
628

2018
4
54,450
100

2017 3 Year Average
6
5
59,950
56,967
340
356

2019
7
338,750

2018
7
365,000

2017 3 Year Average
4
6
240,000
314,583

Town of Fairview Real Estate Sales Details by Year:
Year at a Glance
Fairview HOUSES sold
Days on market
Houses under 1000 sq'
Days on market
Houses 1001-1200 sq'
Days on market
Houses 1201-1400 sq'
Houses 1201-2000 sq' 2017 only
Days on market
Houses 1401+
Unique homes
Days on market

2019
# Sold
33
7
12
4

5
5

Min $

Max $

12
52,000

479
187,500

Avg $
191,730
246
119,750

144,900
24
149,000

165,000
248
369,000

154,950
136
259,000

88
265,000
49,900
51

309
365,000
170,000
479

199
315,000
109,950
265

Manufactured homes own lots
Days on market

6

19,000
22

94,000
1233

56,500
628

Acreages MD Fairview

7

220,000

457,500

338,750

Town of Fairview Real Estate Sales Details by Year (cont’d):
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Year at a Glance
Fairview HOUSES sold
Days on market
Houses under 1000 sq'
Days on market
Houses 1001-1200 sq'
Days on market
Houses 1201-1400 sq'
Houses 1201-2000 sq' 2017 only
Days on market
Houses 1401+
Unique homes
Days on market

2018
# Sold
33

Min $

Max $

6

7
29,900
9
130,000
19
164,000

741
166,000
365
222,000
741
325,000

Avg $
211,488
374
97,950
187
176,000
380
244,500

7

7
255,000

291
400,000

149
327,500

15

357

186

11
9

Manufactured homes own lots
Days on market

4

30,900
28

78,000
171

54,450
100

Acreages MD Fairview

7

150,000

580,000

365,000

Year at a Glance

2017

6
22,000
8
28,000
42

842
160,000
471
299,900
222

Avg $
224,363
424
91,000
240
163,950
132

10

50,000
6

450,000
842

250,000
424

2

275,000
77

510,000
569

392,500
323

Manufactured homes own lots
Days on market

6

29,900
15

90,000
664

59,950
340

Acreages MD Fairview

4

125,000

355,000

240,000

Fairview HOUSES sold
Days on market
Houses under 1000 sq'
Days on market
Houses 1001-1200 sq'
Days on market
Houses 1201-1400 sq'
Houses 1201-2000 sq' 2017 only
Days on market
Houses 1401+
Unique homes
Days on market

# Sold
31
10
9

Min $

Max $
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Town of Fairview Properties for Sale - 2020:
o Number of Residential Properties for Sale in August 202017 - 51 homes
▪ Ranging in price from $42,900.00 to 539,000,00.
▪ There are 3 lots for sale by private developer Mike Kramer with one
house scheduled to be built in 2020.
▪ There are also residential building lots for sale in the Biegel’s
subdivision.
o Number of Acreage Properties for Sale in August 202018 – 3 properties
▪ Ranging in price from $215,000.00 to 799,000.00.
o Number of Commercial Properties for Lease19
▪ 5 buildings are listed for lease on the Town of Fairview’s website.
▪ The Fields Store, next to Freson Bros. is an ideal multi use location.
There is plenty of paved parking and is centrally located.
▪ Half of the building could be transformed into an Indoor
Playland(much like Peace Playland in Peace River) for
children aged 0 – 5, that would include a small kitchen,
coffee/seating area for moms to chat while they watch their
children and an area to host birthday parties.
▪ 1,000 sq. ft. of the building could be transformed into a
“Made with Love - Fairview” store where Farmer’s Market
vendors could sell their products every day.
▪ The remaining 2,500 square ft. could be transformed into
Business Incubator for small business start-ups.

17

Remax – https://www.remax.ca/ab/fairview-houses-for-sale?page=3
Ibid
19
Town of Fairview Website
18
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▪ The TruValue Building on main street has great potential to be
transformed into a “Fairview Business Centre” and could house
numerous retailers and business offices.
▪ The former Super A building is listed at $799,000.00 by Cushman
Wakefield. There is a caveat on the property that disallows any
grocery, butcher shop type of business that limits its potential use.
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o Number of Commercial Properties for Sale20
▪ There are 2 commercial buildings and 6 serviced lots for sale within
the Town of Fairview for a business or developer interested in buying
a property to further develop or to start a new business as opposed
to leasing a building.

20

Town of Fairview Website
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Municipal District of Fairview #136 Vacant Properties21:
According to the 2017 Industrial Analysis Report prepared by Cushing Terrell,
the Municipal District of Fairview #136 is composed of 177 acres of Industrial
Lands. 46 businesses were operating in the Municipal District of Fairview #136
a that time.
▪ Number of vacant lots: 10 – 15(Map of properties on next page)
▪ Number of Vacant buildings: 1 – 5
o Estimated building space vacancy: 5%
When considering targeted industrial economic growth, it was recommended by
Cushing Terrell that the Municipal District of Fairview #136:
▪ Leverage all industrial formats22
o Promote serviced parcels in industrial commercially zoned
subdivisions to targeted national and international companies
o Promote smaller format or office-type industrial uses near existing
communities
▪ Promote value-added agriculture production23
o Investing or partnering in value-added agriculture industries would
create well paying jobs, attract families to the region and would
increase business growth in the region.
▪ Encourage the development of underutilized commercially-zoned land24
o The MD of Fairview has considerable lands in its own holdings and
ones that are privately held that would be ideal for new industrial
subdivisions or parks.
o These lands should be given priority as roads, water & sewer and
utilities exist near by.

21

2017 Industrial Analysis - Cushing Terrell Architecture
Ibid
23
Ibid
24
Ibid
22
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ANALYSIS:
Real Estate Statistics
As of this writing, the Real Estate market in Fairview can be characterized as
slow. The number of sales is not increasing year over year and Days on Market
is still very long. This indicates that there is not a large demand for homes in
Fairview. This is disheartening for residents wanting to sell their homes and a
possible deterrent for families thinking about moving to Fairview.
There are an ample number of commercial buildings for sale or lease in Fairview,
as well as several serviced commercial lots for sale in the Town of Fairview.
Many of these properties have been on the market for several years. This
indicates that is not a large demand for commercial properties either for sale or
lease. To move some of these properties, a creative developer incentive could
be crafted to attract business to the Town of Fairview and bolster the economy.
The MD of Fairview #136 also has a number of serviced commercial lots. These
are ideal economic conditions to attract potential industry investors to the
region, particularly, if the investors were offered incentives to locate their
business operations in the MD of Fairview #136.
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3.1.6 Development Permits:
Residential construction is a key economic driver in every single community in
Canada. Each year, residential construction creates 1.2 million jobs. Canada
wide, the residential construction industry generates $73.6 billion dollars in
wages and $150.9 billion dollars in economic activity each year.25
Residential construction not only assists in providing homes for newcomers,
families, investors and people relocating, it also carries the local economy. In
small communities, like Fairview, construction related business owners rely on
the residential/commercial construction industry (new builds or renovations) to
keep their employees busy year-round.
In the Town of Fairview and the Municipal District of Fairview #136, a
Development Permit is issued by the municipality to ensure the new build or
renovation/addition complies with local Land Use by-laws. The number of
Development Permits issued per year is an indicator of the robustness of the
local economy. A growing economy will record increases in both residential and
commercial development permits, year over year.
At the time of this writing there were no Area Structure Plans submitted by
developers to either the Town of Fairview or the Municipal District of Fairview
#136. An Area Structure Plan is generally defined as: a detailed framework for
the subsequent subdivision and development of an area of land. It describes the
sequence of development proposed for the area, the land uses, the density of
population the area and the general location of transportation routes and public
utilities.
25

https://www.genesisbuilds.com
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Town of Fairview Development Permits:
The number of Development Permits issued by the Town of Fairview has varied
from 17 to 30 over the last three years. The majority of development permits
issued by the Town of Fairview were for residential and commercial renovations,
rather than new builds. Only 6 new homes and 4 new commercial buildings were
built over the last 3 years.
Year
2019
2018
2017

# of Permits
25
30
17

Residential Residential Commercial Commercial
New
Reno
New
Reno
2
10
0
6
1
13
2
11
3
4
2
5

Other
7
3
3

Municipal District of Fairview #136 Development Permits:
The number of Development Permits grew from 14 to 22 and has remained the
same for the last two years. Different from the Town of Fairview, the majority of
development permits issued by the Municipal District of Fairview #136 were for
new residential and commercial builds. 17 new homes and 13 new commercial
buildings were built over the last 3 years.
Year
2019
2018
2017

# of Permits
22
22
14

Residential Residential Commercial Commercial
New
Reno
New
Reno
9
1
7
1
8
4
7
1
2
5
3
1

Other
4
2
3
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ANALYSIS:
Development Permits
In reviewing the Development Permit statistics in the Town of Fairview and the
MD of Fairview #136, more renovation type construction has occurred in the
Town of Fairview and very little in the way of new commercial construction. New
residential development permits have been sparse, indicating a lack of demand
for new homes.
In the MD of Fairview #136, the majority of Development Permits were issued
for new residential and new commercial construction. The most common
Development Permits were issued for new homes, modular homes or shop
construction. The dollar value of these projects far out weigh the renovation
projects in the Town of Fairview, indicating that the MD of Fairview #136 has
more robust economy, due likely to the large farming and cattle ranches that
operate in the MD of Fairview #136.
A boost to the economy would increase the number of new builds in Fairview as
people with high paying jobs would be relocating to Fairview. A boost to the
economy would also increase new commercial builds in the MD of Fairview
#136.
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3.1.7 Business Licenses:
Business Licenses are issued by municipalities to ensure business owners are
legitimate businesses and are complying with local by laws and regulations.
Issuing Business Licenses can also help a municipality track the number of
businesses and the characteristics and the types of businesses operating in
their community at any one time. A Business License database can also track
the number of businesses that have closed. Comparing the number of Business
Licenses issued year over year can provide a municipality with valuable insights
into the economic health and growth of its local business community.
The Town of Fairview issues annual Business Licenses. The cost is $75.00 per
year. Due to the way the Business Licenses are presently being tracked by the
Town of Fairview, it was not possible to accurately determine the number of
current business operating in the Town of Fairview, the number of new
businesses nor the number of businesses that have closed over
the last three years. However, at this time, the Town of Fairview,
in cooperation with the Fairview and District Chamber of
Commerce and Fealty Ltd. are collaborating on the
development of a comprehensive business directory for licensed businesses in
the area,

26

This will help the Town of Fairview keep better track of the

businesses operating in Town.
The Municipal District of Fairview #136, like other counties and municipal
districts in Alberta, does not issue annual Business Licenses, however it can
track businesses operating within the municipality through commercial tax rolls.

26

Town of Fairview website - https://www.fairview.ca/news/business-directory-and-licensing/
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3.1.8 Mill Rates:27
The mill rate is the amount of tax payable per dollar of the assessed value of a
property. The mill rate is based on "mills." As used in property tax, 1 mill is equal
to $1 in property tax levied per $1,000 of a property's assessed value.28
o Mill is derived from the Latin word millesimum, meaning thousandth.
o Local government entities set mill rates based on the total value of
property within their jurisdiction, to provide the necessary tax revenue to
cover projected expenses such as roads, schools, emergency services,
and other special projects in their annual budgets.
o The Property Tax Formula:
▪ Property taxes are calculated by multiplying the assessed, taxable
property value by the mill rate and then dividing that sum by 1,000
▪ (Mill Rate x Assessed Taxable Property Value) ÷ 1,000.
o Town of Fairview Mill Rate:
▪ Residential – 9.75 (above regional average)
▪ Commercial – 14.45 (below regional average)
o Municipal District of Fairview #136 Mill Rate:
▪ Residential – 9.00 (below regional average)
▪ Commercial – 21.5 (above regional average)

27
28

Town of Fairview
www.investopedia.com

45 | P a g e

Regional Economic Growth Plan

Tax Rate Comparisons29:
The average Residential Mill Rate in the Peace Region is: 9.576. The average
Commercial Mill Rate in the Peace Region is: 18.4245. Our Survey results
revealed that several residents in the Town of Fairview and business owners in
the Municipal District of Fairview #136 felt that their taxes were too high for the
services they were receiving.

29

Town of Fairview
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3.1.9 Crime Rates:30
There has been a significant uptick in the number of Break and Enters, Thefts of
Motor Vehicles and Theft over and under $5,000.00 between 2018 to 2019.
There was a decrease number of charges related to Possession of Stolen Goods.
Fairview Rural
Detachment

Break and
Enter

Theft of
Motor
Vehicle

Theft over
and under
$5,000

Possession of
Stolen Goods

Jan - Dec 2019

127

47

166

32

Jan - Dec 2018

67

28

101

36

YTD % Change Between
2018 - 2019

90%

68%

64%

-11%

Jan – Dec. 2017

62

31

81

20

30

RCMP Website - https://www.rcmp-grc.gc.ca/ab/data-and-innovation-donnees-etinnovation/4-fairview-rural-eng.htm
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What Is Being Done About the Crime Rate31:
In speaking with Business Owners in the Town of Fairview, the increase in Crime
Rate is frustrating for them and is cause for concern.32 One business owner
reported that repeated thefts necessitated the investment of over $10,000.00
in security equipment to try and keep robbers out. Another business owner
stated that if their business gets broken into one more time, their insurance will
not cover the claim. This business owner is considering closing the business if
theft occurs one more time.
The Fairview Town Council is aware of the increase in Crime Rate in the area and
together with the RCMP have developed a list of suggestions for residents and
business owners wondering what to do. The list of suggestions below, along with
accompanying information, is posted on the Town of Fairview website:
1. Make sure you call the reports to the proper authorities
2. Educate yourself about available resources
3. Educate yourself on the law
4. Don’t blame the professionals
5. Be an advocate for change
6. Support your law enforcement professional
7. Don’t forget to look for the good

31
32

Town of Fairview Website - https://www.fairview.ca/news/crime-in-the-community/
D/K Consulting Group Surveys
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ANALYSIS:
Crime Rate
The overall increase in crime rate in the Fairview region in 2019 is very
disconcerting. While Crime Prevention programs and educating the public about
crime are important, even more important is to uncover the underlying cause of
the spike in Crime Rate in the Fairview region. More research needs to be done
to discover if the problems are drug related, gang related or other and figure out
ways as a community to deal with these issues
A high crime rate is a definite detractor to both new businesses thinking about
opening in Fairview, as well as families interested in moving to Fairview. A high
crime rate can also cause businesses or families to move away from Fairview.
One of business owners we interviewed stated that they are planning to move
their business and family out of Fairview within the year due to the high crime
rate. They just don’t feel safe in the community.
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3.1.10 Community Assets
o Cummings Lake Recreation Area
o Fairview Region Aquatic Centre
o Fairview Arena
o Fairview Curling Rink
o Fairview Fine Arts Centre
o Fairview Golf Club
o Fairview Health Complex
o Fairview Municipal Airport (ZFW)
o Garrison Manor
o Grande Prairie Regional College
o Harvest Lodge
o Heart of the Peace Splash Park and Skate Park
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3.1.11 COMMUNITY ASSESSMENT CONCLUSION:
Given the Fairview Region’s declining population, where the majority of the
income earning population can be categorized as low-income earners, the area
is in dire need of industrial investment in order for the region to grow and
prosper. Decreased traffic, slow real estate sales and development, a higher
than average commercial Mill Rate and increased Crime Rate make it difficult to
attract and retain families and businesses to the area.
The Fairview economy needs a boost and while adding more retail stores may
keep more dollars in the area, if the population does not increase, more
businesses will be chasing the same amount of dollars.
Our survey respondents echoed these same sentiments and offered up many
suggestions to bolster economy in the Fairview region. Their comments are
summarized in Section 3.2.1 – Recurring Themes.
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3.2

From the Voice of the People

To ensure we heard from a large cross section of residents and business owners
in the Town of Fairview and the Municipal District of Fairview #136, we
conducted numerous surveys. We customized the Survey questions to the
audience and used a combination of online, telephone, paper, email and in
person meetings to gather information.
• Shopping Habits Survey
o Online Survey
o Garrison Manor Survey
o Harvest Lodge Survey
• Town of Fairview Business Owner’s Survey
• Municipal District of Fairview #136 – Business Owner’s Survey
• Municipal District of Fairview #136 – Farmer’s Survey
• Tourism Attraction Ideas Survey
When all Surveys were closed off, a note thanking all survey participants was
posted on the thrive835 Facebook page and website. A custom thank you note
targeting residents and business owners in Fairview for their survey input was
posted on the Town of Fairview Facebook page, website and in the August 2020
newsletter.

A custom note thanking the farmers, ranchers, apiaries and

business owners in the Municipal District of Fairview #136’s was posted on their
website in August 2020.
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3.2.1 Recurring Themes:
Though each of the 7 surveys we conducted were customized to a target group
of respondents, several common themes emerged from survey data. Details of
each Survey are included in Section 3.2.3 – The Surveys.
o Grocery Store:
▪ Respondents across all Surveys felt that they were being price
gouged for groceries and acknowledged that they shopped out of
town for groceries. They were adamant that a second grocery store
open in Fairview to offer more selection and better pricing.
o GPRC:
▪ Respondents commented that College is critical to the economic
prosperity of the Town of Fairview and every effort should be made
to ensure that it remains in Fairview.
▪ It was suggested by one respondent that Industry and GPRC begin
talking face to face about the programming needs in the region.
o Industry:
▪ Respondents from the Municipal District of Fairview #136
commented that Value-Added Agriculture Industry is key to
bolstering the economy in the Fairview region. These respondents
are looking for long term solutions, as many operate family farms
and plan to live/work/retire in the region. They felt that Fairview has
lost so much in the past (railway, auction mart, hog processing
plant), and that it’s time to bring industry back into the region.
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o More Customers:
▪ Several business owners stated that the Fairview needs a larger
customer base in order for retail to survive. They felt that Industry is
needed to be brought into the region to create a demand for high
paying jobs that would in turn attract new families to the region and
enlarge the shopping customer base.
▪ The Town of Fairview business owner respondents in particular are
deeply concerned about the future of the Town of Fairview and feel
that the town is dying. Some business owners said they would like
to expand but are not confident in the local economy and Fairview’s
future.
o Taxes:
▪ Respondents in the Business Owner’s Survey and both Municipal
District of Fairview #136 lamented about high taxes. They felt that
high taxes were a deterrent to business attraction.

Several

respondents suggested tax incentives to attract new businesses.
o Tourism:
▪ Our Tourism Attraction Survey yielded a diverse list of attractions
that would encourage people from outside the Fairview region to
visit and shop in Fairview. From Harley Davidson events, River
Cruises and Farm Tours to Downtown Beautification and Murals on
Main Street buildings, these survey respondents felt that bringing
more people to Town would benefit the local retailers.
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3.2.2 Business Opportunities33:
A key outcome of the numerous surveys we conducted was a list of possible
business opportunities. Below is a summary of business opportunities derived
from the survey comments and sorted by category:
o Bold Suggestions (that would require political involvement):
▪ Resolving the CN Railway right of way issue
▪ Increasing Zavisha Mill’s log allocation
▪ Amalgamate the Town of Fairview and MD of Fairview#136
▪ Amalgamate the MD of Fairview with Clear Hills County
o Industry:
▪ Value Added Agriculture Processing plants
o Fertilizer manufacturing plant
o Flour Mill, Oat Processing, Crushing Mill
o Slaughterhouse/Meat Packing Plant
▪ Renewable Energy Project
▪ Nuclear Power Plant

***GPRC:
▪ The consensus across all Surveys is to keep GPRC in the community as it
is CRITICAL to the economic sustainability and viability of the Town of
Fairview.

33

D/K Consulting Group Surveys
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▪ Suggested GPRC programs:
o International Student Programming (offer courses they offer in
China at GPRC, such as IT, Web Design, Textiles, Manufacturing
Automation.)
o Broker programs that would require 50% foreign students
o Offer longer programs – Education, Nursing
o Retail:
▪ Another Grocery store

▪ Computer Electronics store
▪ Clothing store
▪ Household Furnishings
▪ Hobby and Crafts store
o Services:
▪ Truck Stop/Convenience Store
▪ Peterbilt and/or Kenworth Sales and Services
▪ Ford Dealer Sales and Services
▪ Physiotherapist
▪ Addictions/Mental Wellness facility
▪ Indoor Play Centre for kids (like Peace Playland in Peace River)
▪ Equipment/Tool Rental Shop (like Rentco in Peace River)
▪ Personal Shopper Service
▪ Hearing Clinic
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o Tourist Attractions:
▪ River Cruises
▪ Airsoft Course
▪ Butterfly Garden
▪ BMX Race Track
▪ Go Cart Race Track
▪ Fly Over the Peace Tours
▪ Farm Tours
o Other:
▪ Movie Theatre
▪ Development of a 55+ Community in the Town of Fairview
▪ Town of Fairview Downtown Beautification
o Historic Murals painted on buildings (see Old Firehall Murals below)
▪ Events to bring people from outside the region to the Town of Fairview
o Harley Davidson events
o Front Yards in Bloom Contest
o Show and Shine
o Sanctioned Triathlon Race
o Winter Carnival
The Old Firehall Murals
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3.2.3 The Surveys
To gather the greatest amount of data from a wide cross section of people, we
conducted 7 different surveys.
▪ Shopping Habits Survey – targeted at consumers to determine what
products they were buying in town vs out of town vs online. This Survey
was promoted in the newspaper, on our Facebook page and website and
respondents were asked to fill out the Survey online only.
▪ Garrison Manor Survey – targeted at independent living Seniors to
determine what businesses they would like to see in the Town of Fairview.
This survey was delivered by paper only.
▪ Harvest Lodge Survey – targeted at Seniors in long term care facilities to
determine what businesses or services they would like to see in the Town
of Fairview. This survey was delivered paper only.
▪ Town of Fairview Business Survey – targeted at business owners within
the Town of Fairview to determine what challenges they face operating a
business in town. This survey was delivered by paper, email, online, in
person meetings and telephone conversations.
▪ MD of Fairview Business Owner’s Survey – targeted at business owners in
the MD to determine the challenges they face operating a business in the
MD. This survey was delivered by telephone conversations only.
▪ MD of Fairview Farmer’s Survey – targeted at farmers in the MD to
determine the challenges they face operating a business in the MD. This
survey was delivered by telephone conversations only.
▪ Tourism Attraction Survey – we ran a Facebook post on our Facebook page
asking for suggestions for tourism attraction ideas.
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3.2.3.1 Shopping Habits Survey – Online Survey
The Shopping Habits Survey was an online
survey developed in Survey Monkey.

The

Survey was composed of 18 questions that
were crafted to gain an understanding of PreCovid-19 lock down and Post Covid-19 lock
down shopping habits. The major goal of the
Survey was to determine if any retail shopping
gaps existed in the Fairview region.
The Shopping Habits Survey was advertised in
the Fairview Post for two weeks and promoted
on the Town of Fairview, the Municipal District
#136 and the thrive835 websites and their
respective Facebook pages.

Posters were

hung in various locations within the Town of
Fairview and the Municipal District of Fairview #136. Several thrive835 tee
shirts and golf shirts were given away to reward Survey participants.
The Survey ran online from July 6 to August 17, 2020 and 288 respondents
completed the Survey.
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Shopping Habits Online Survey - Summary of Findings:
▪ Question 1: The age group of respondents was distributed fairly evenly
across all age groups. The 35 – 44 age group accounted for the highest
number of respondents at 21.5%. The 15 – 24 age group accounted for
the lowest number of respondents at 5.9%.
▪ Question 2: 73% of the respondents were female.
▪ Question 3: 68.4% of the respondents were from the Town of Fairview.
22.4% were from the MD of Fairview #136.
▪ Question 4: 79.1% of respondents said they shopped in Fairview at least
once a week.
▪ Question 5: The TOP 5 products the respondents said they shopped for in
Fairview are listed below. Since these items are readily available in
Fairview, it is reasonable that these items are in the TOP 5.
▪
▪
▪
▪
▪

Groceries
Health/Pharmacy
Restaurant Food & Beverages
Personal Care Products
Garden Supplies/Seasonal

▪ Question 6:

Before COVID-19, 79.2% of the respondents said they

shopped in Fairview because was more convenient. 69.4% said they liked
to support local retailers.
▪ Question 7:

Before COVID-19, 56.7% of the respondents said they

shopped out of town at least once a month.
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▪ Question 8: Before COVID-19, the TOP 5 Retail Products the respondents
said they purchased out of town are listed below. 83.4% of the
respondents said they buy groceries out of town. Clothing & Shoes,
Household Furnishings & Equipment and Consumer Electronics are items
not readily available in Fairview therefore it is reasonable that these items
are purchased out of town.
▪
▪
▪
▪
▪

Groceries
Clothing & Shoes
Household Furnishings & Equipment
Consumer Electronics
Personal Products

▪ Question 9:

Before COVID-19, 79.2% of the respondents said they

shopped out of town because they could not find what they wanted in
Fairview. 73% also said it was cheaper than buying locally.
▪ Question 10: Before COVID-19, 39.4% of the respondents said they
shopped on-line once every few months. 29.4% said they shopped at least
once a month.
▪ Question 11:

The Top 5 Retail Products the respondents said they

purchased on-line are listed below.

With the exception of possibly

Personal Care Products, the products in the TOP 5 list are not readily
available in Fairview.
▪
▪
▪
▪
▪

Clothing & Shoes
Consumer Electronics
Hobby Supplies
Movies/Books/Games
Personal Care Products

▪ Question 12: Before COVID-19, 73.8% of respondents said they shopped
on-line because they could not find what they wanted in Fairview.
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▪ Question 13: When asked how their shopping habits have changed as a
result of COVID-19, 53.8% of the respondents said they shop less overall
anywhere. 34.8% said they shopped in Fairview to support local business.
31.7% said they shop on-line more now and 25.2% said their shopping
habits have not changed.
▪ Question 14: When asked if on-line shopping is a positive experience,
80.35% said Yes.
▪ Question 15: 65.8% of the respondents said they would shop in Fairview
more if the businesses offered on-line shopping. 51.8% said they would
shop more in Fairview if the businesses offered a Delivery/Take-away
service. Curbside Pickup and Personal Shopper service were not shopping
motivators.
▪ Question 16:

When asked what new independent businesses or

franchises the respondents would like to see in Fairview from a list of
choices, Tim Horton’s was at the top of the list at 61%, with Giant Tiger a
close second at 40.2%. The TOP 5 businesses the respondents would like
to see in Fairview are listed below. 52% of respondents said they would
like to see a second grocery store for competition and variety.
▪
▪
▪
▪
▪

Another Grocery Store
Clothing Store
Furniture Store
Electronics Store
Arts/Crafts Hobby Store

62 | P a g e

Regional Economic Growth Plan

▪ Question 16 Comments: The respondents were also invited to provide
their own suggestions for a new independent business or franchise. Their
suggestions are listed below:
▪ “Bring some type of industry to Fairview, like construction,
agriculture or forestry. Something that brings people, real
jobs. Not low paying restaurant jobs.”
▪ “We need a large gas station and truck stop so that trucks can
park and not bother anyone in town. With the amount of
traffic this corner sees, it’s beyond me why no one is
capitalizing on this and providing a large stop for trucks to stay
over and spend money in our town before they leave.”
▪ “We really need a tool rental shop. Terrible having to go to
Peace River or Rycroft for any tool rental needs.”
▪ Question 17 – Request for email address of respondents.
▪ Question 18 – The respondents were asked to provide any other general
comments about shopping in Fairview.

58 respondents took the

opportunity to express further comments about shopping in Fairview, as
well as suggestions for new businesses. Below is a sampling of their
comments:
▪ “I would gladly shop in Fairview for every product I need if I
didn’t have to pay double for it. I hate shopping in Grande
Prairie, but I can’t afford to shop for the bulk of my items in
town.”
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▪ “Groceries are what drive most people to Grande Prairie to
shop.”
▪ “We are fortunate to have Freson Bros., but it would be nice
to have a competitive option for groceries.”
▪ “A highway directory to draw travellers into town. An easily
accessible visitor centre.”
▪ Shopping in Fairview is really hard when you work all day and
then try to rush back to town to get to the drugstore or any
other store that closes at 5. It is really inconvenient that
stores are not open late at all.”
▪ “I absolutely love Boyt’s. They try really hard. They are always
my first stop.”
▪ “Local people need to shop locally wherever they can so we
don’t lose more small businesses.”
▪ “Please consider a physiotherapist as well as a hearing testing
and hearing aid store.”
▪ “Establish an addictions in-patient treatment centre.”
▪ “Good luck with trying to help our community thrive.”
▪ “Businesses that provide services are the ones we need in
town. Not more retail.”
▪ “I’d shop more in Fairview if the prices were better and there
was more selection.”
▪ “Some stores should really have customer service seminars
to help their staff.”
▪ “It’s not just that Fairview needs more store front businesses,
it needs an attitude adjustment about many things, from taxes
to in-house inefficiencies.”
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▪ “Fairview has a finite number of customers and finite money
to spend, so adding more of what’s available, such as more
eating establishments will divide dollars down so maybe
others will not survive.”
▪ “New businesses to town need to add workers to the local
economy, people who bring families to live and spend their
hard-earned dollars locally.”
▪ “It starts with new ideas, the “old boys club” way of thinking,
that “it’s always been this way”, isn’t good enough any more
and higher taxes isn’t always the answer.”
▪ “Adding a Tim Horton’s is not going to save us.”
▪ “If taxes dropped in the MD, more businesses might consider
starting up here.

The amount some businesses pay is

exorbitant and requires some review.”
▪ “Agriculture should be given a heavy focus, since it’s possible
that oilfield may never recover in this area. How about an
independent fertilizer dealer, value added agriculture food
processor, small flour mill, local oat plant or oilseed crusher.”
▪ The College Theatre could undergo a major modification to
allow it be a practical and functional movie theatre in addition
to its present purpose.”
▪ “People will go to Grande Prairie as an outing and will tend to
believe that everything is cheaper to justify their trip. They
don’t think about the cost of gas, eating out, speeding tickets
or the value of their time.”
▪ “Once a business is set up in Town, they struggle with snow
removal or increased taxes for each improvement.”
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3.2.3.2 Shopping Habits Survey – Garrison Manor
A streamlined version of the Shopping Habits Survey was delivered to the
Garrison Manor on July 16, 2020. Due to COVID-19 restrictions, a Garrison
Manor resident distributed the 50 paper surveys to the residents. The residents
were asked to fill out the paper Survey and place the completed Survey in a
slotted box located in the common area. The Survey box was picked up on July
23, 2020 and the completed Surveys were subsequently manually entered into
Survey Monkey. 29 Surveys (58%) were completed.

Shopping Habits Survey – Garrison Manor Summary of Findings:
▪ Question 1: 44.83% of the respondents were between the ages of 65 –
75. 37% of the respondents were between the ages of 70 – 85 and 10%
over the age of 86.
▪ Question 2: 72.4% of the respondents were female
▪ Question 3: 72.4% of the respondents said they shopped in Fairview once
a week.
▪ Question 4: When asked who helps them shop for the things they need,
89.6% said they shop by themselves.
▪ Question 5: When asked if they would like a Personal Shopping service at
Garrison Manor, 93% of the respondents said No.
▪ Question 6: When asked what new store they would like to see in Fairview,
41.3% chose a Clothing Store and 20.6% chose a Shoe Store. 68.9% also
chose Something else. In this comment box, 85% of the respondents
suggested another Grocery Store.
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3.2.3.3 Shopping Habits Survey – Harvest Lodge
A streamlined version of the Shopping Habits Survey was delivered to the
Harvest Lodge on July 16, 2020. Due to COVID-19 restrictions, the Harvest
Lodge director distributed the 30 paper surveys to the residents. The residents
were asked to fill out the paper Survey and return it to the director. The Survey
documents were delivered to the Town of Fairview office on July 23, 2020 in a
sealed envelop and manually entered into Survey Monkey.
15 Surveys (50%) were completed.

Shopping Habits Survey – Harvest Lodge Summary of Findings:
▪ Question 1: 92.8% of the respondents were 75+ years of age.
▪ Question 2: 93.3% of the respondents were female
▪ Question 3: When asked if anyone helps them shop for the things they
need, 73.3% of the respondents said Yes.
▪ Question 4: When asked who helps them shop for the things they need,
54.6% of the respondents said a family member helps them. 35.7% said
someone at the Harvest Lodge helps them shop.
▪ Question 5: When asked if they would like a Personal Shopping service
that would deliver to the Harvest Lodge, 60% of the respondents said Yes.
▪ Question 6: When asked what new store they would like to see in Fairview,
63.6% chose a Clothing Store and 54.5% chose a Shoe Store and 45%
chose a Tim Horton’s. 68.9% also chose Something else. In this comment
box, 66% of the respondents suggested another Grocery Store.
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3.2.3.4 Town of Fairview Business Owner’s Survey
Besides gathering general information about the business, the main goal of the
Fairview Business Owner’s Survey was to identify any challenges or frustrations
regarding operating a business in the Town of Fairview.

We also asked

specifically about the impact Covid-19 had on their businesses.
We developed our own list of 184 businesses using data from the Town of
Fairview Business License database, the Chamber of Commerce membership
list and the business list from the 2017 Fairview Retail Marketing Analysis
report.

We found that the Town of Fairview business owners were quite

distracted dealing with COVID-19 restrictions and many were operating with
reduced staff. We quickly discovered that we needed to provide as many options
as possible to gather the information from this group. We gathered our data
through a variety of mechanisms: telephone conversations, in-person meetings,
email and the online Survey. Telephone conversations proved to be the best
performing data gathering mechanism. Some business owners were eager to
share their thoughts and our conversations often lasted 30 minutes or more.
Business Owner’s Surveys began on August 4, 2020 and concluded on August
31, 2010. We selected 116 business owners from our list to contact and 83
Fairview business owners (71.5%) engaged with us (adjusting for multiple
business ownership).
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Town of Fairview Business Owner’s Survey Summary of Findings:
▪ Question 1: 92% of the respondent’s businesses were located in Fairview.
▪ Question 2: When asked what products or services their business sold,
the mix of businesses included home-based business owners, multiple
business owners, retailers, oilfield services, restaurants, dealerships,
accounting services and a host of others.
▪ Question 3: When asked how long they had been in business, the length
of time ranged from .5 year to 69 years, for an average of 37.5 years.
▪ Question 4: When asked to describe the ownership mix of their business,
28% were family owned businesses, 26% were husband/wife owned
businesses, 26% were male only owned businesses and 20% were female
only owned businesses.
▪ Question 5: Of the business owners that responded to the number of
workers they employ, the sum total of workers was calculated to be: 372
full time, 87 part time and 13 seasonal workers. This translates into an
average of 4.5 full time employees and 1 part-time employee per business
that responded.
▪ Question 6: 46.3% of the respondents said they owned more than one
business in Fairview, and ranged from 2 to 4 businesses.
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▪ Question 7: Of the business owners that responded asking to indicate
their annual gross revenue in 2019, 28% said they earned less than
150,000.00 per year, The majority of respondents (24%)said they earned
between 251,000.00 to 500,000.00 per year. 20% of respondents said
they earned more than $1,000,000.00 per year.
▪ Question 8: When asked what percentage of their customers were from
outside the region, the majority of the respondents (35.3%) said that 25%
of their business comes from customers who do not live in Fairview. 25%
of the respondents said that 50% or more of their customers are from
outside of Fairview. This data suggests that Fairview businesses are not
relying 100% on local shoppers.
▪ Question 9: When asked what factors are affecting their business growth
and potential, 57.1% chose access to skilled workers, 41% chose
marketing products and services and 35% chose not enough customers.
The comments on this question left by the business owners were
organized into 3 broad categories:
▪ Property Taxes – too high.
▪ Exit Plans - 4 business owners indicated that plan to sell their
business within the next 3 years and move elsewhere.
▪ Marketing - Many business owners commented that they needed
help with marketing and online sales.
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▪ Question 10: When asked how COVID-19 affected their business, 66%
said they experienced a loss of revenue, 43.8% said they experienced
supply chain shortages, 43,8% said their expenses increased due to the
need for sanitizing equipment, masks, extra cleaning time. 22% said their
business was not affected by COVID-19, and 8.7% said they found new
markets and their business is growing.
▪ Question 11: 50% of the businesses said they were Fairview Chamber of
Commerce members. 50% said there were not members.
▪ Question 12: 43.7% of the respondents said that the Fairview Chamber
of Commerce provides no value to their business. Comments from the
respondents include:
▪ “The Chamber needs to do more to promote local businesses. This
does not mean holding fundraising events where Chamber
members have to donate to and get nothing back. What about
unstructured networking events where business owners can
interact in a casual atmosphere, but not at lunch time.”
▪ “Develop a mentorship program for new businesses or young
business owners”.
▪ “Check on us more often to see if we need support with courses and
do more than just an occasional photograph.”
▪ “Improve the Chamber website and tie it to Instagram so that people
can shop through the Chamber website.”
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▪ “Last year at Midnite Madness, the events and shopping were on
the same day. People went to the events and did not shop that
much. We closed early.”
▪ “Help us to expand beyond Fairview. Get people off the highway and
into our Town.”
▪ Shop in Fairview campaign, highlighting Fairview area and
businesses.”
▪ “Why are there no big farmers on the Chamber board. They are
business owners too.”
▪ Question 13: Fairview business owners were asked to suggest what the
Town of Fairview and the MD of Fairview 136 can do to support growth
and development in the Fairview region. Below is a summary of what they
said:
▪ “Working with GPRC is #1 priority. Industry (not Town or MD
officials) needs to partner/meet face to face with the GPRC board
to hash out a plan for programming in the region. Cost sharing
is one thing, but more important is finding a way to work
together.”
▪ 15% of respondents said that taxes are too high. One business
owner went on to say: “The Town implemented a 50% tax hike on
empty lots and developments.”
▪ “Develop an Incentive Policy to attract businesses to Fairview.”
▪ “The Town is all over the place. They need to develop a PLAN
and follow it.

The population cannot support new retail

businesses. We need to grow the town first.”
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▪ “The Fairview area needs to attract big industry. That takes time,
but in the meantime, attract light industrial service companies to
the area that will hire people and pay them more than minimum
wage.”
▪ “Fairview lost the Bracket Racing club to Beaverlodge. Five
racing events were held every summer, bringing 300 people from
all over the province to Fairview. The land adjacent to the Airport
should be developed into a Motocross Track or Go Kart track.”
▪ “Need to retain and grow service industry. Retail is fickle and
follows trends and is competing with online shopping.”
▪ “Fairview needs to be Open for Business and market the town
that way.”
▪ “Fairview has no exclusive identity. We need to re-define our
Town, its purpose and direction it wants to go in.”
▪ “Advocate and provide incentive for small businesses and local
shopping. Ensure a safe, vibrant and clean community where
people/families want to live. Have small business round tables.”
▪ “Too much crime in the area. If I get broken into one more time,
I will lose my insurance coverage. If this happens, I will close my
business.”
▪ “The downtown needs a theme to attract people to town. The
Town should do something about vacant buildings. Either tax
them or fine them if they don’t keep them from looking
dilapidated.”
▪ “There is no community connectedness. Most of my clients are
older ladies that have lived here a long time. The younger group
don’t shop here. They would rather go out of town to shop.”
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▪ Question 14: General Comments about owning and operating a business
in Fairview:
▪ “Oil and gas is gone.

Rural towns need to look for other

opportunities to survive. Lobby the politicians to adjust Mercer’s
logging allocations so that Zavisha Mills can double their quota and
create many jobs. This way loggers can haul to Hines Creek instead
of to Grande Prairie and beat up the Dunvegan Hill.”
▪ “Fairview has become a Senior’s town. They don’t spend money
because they are on a finite income. We are one step away from
becoming Berwyn. We need to change our way of thinking and start
attracting more people to Fairview to increase our customer base.”
▪ “The Town and MD of Fairview should amalgamate. The Town
cannot keep raising taxes. This will drive people out of town and
discourage others from buying in Fairview.”
▪ “Privatize the public works department to improve efficiencies.”
▪ “We should have a Harley Davidson museum, since the Harley
program is here. Make a Go Kart race track at the Waterhole Rodeo
area or on the land next to the airport.”
▪ “Fairview needs big industry to survive. To attract big industry, we
need a rail way. Work on CN to sell the rail way right of way so we
can build our own spur line and get our resources to market.”
▪ “Attract young families that are composed of one major breadwinner
that makes $30.00 to $40.00 per hour.

Young families are

spending machines.”
▪ “Fairview needs a Ford dealership.”
▪ “Have the CAO visit us more often and check in with us to hear our
ongoing concerns.”
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▪ “Fairview has a ton of potential. We all need to be more optimistic.”
▪ “I am worried about my future due to COVID-19. I have to buy my
Xmas stock online, without touching or feeling the quality of the
products. I am not tech savvy and afraid of starting to sell online.”
▪ “It’s time for businesses to get current products and update the look
of their businesses. We receive many comments on the look of our
businesses and it’s about time someone cared.”
▪ “There should be a 55+ community in Fairview to keep young
retirees here, instead of letting them moving away to Grande Prairie
or Edmonton.”
▪ “Fairview is aging and people are not moving to Fairview. There
seems to be an “old guard” that is resistant to change. There needs
to be a shift towards more inclusion and embracing diversity.”
▪ “We love this community and are honoured to be a part of it. We
want to see it continue to develop and thrive. We do feel the
community shows our business a great deal of support.”
▪ “I’d like to host workshops, but I am reluctant to do them because
of liability issues. I don’t know where to get information on good
liability insurance.”
▪ “Keep GPRC in Fairview. I know that it relies on public funding from
the province to operate, but the Town of Fairview and the MD of
Fairview must do what they can to keep it here.”
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3.2.3.5 MD of Fairview #136 – Business Owner’s Survey
We were provided with a list of Municipal District of Fairview #136 Business
Owners by Sandra Fox, CAO. The business list included a cross section of
industry sectors: oilfield servicing, construction, agriculture supply, trucking,
greenhouse and outfitting. Besides gathering general information about the
business, the main goal of the Municipal District of Fairview #136 Business
Owner’s Survey was to determine their business shopping habits and to identify
any challenges operating a business in the Municipal District of Fairview. We
also asked specifically about the impact Covid-19 had on their businesses.
Since many of the businesses in the Municipal District of Fairview #136 are
service oriented, we decided to gather our data through telephone
conversations. This proved to be an excellent data gathering mechanism. The
Survey questions prompted long conversations and often a scheduled 15minute telephone call ended up being 30 minutes or more.
MD Business Owner’s Surveys began on August 4, 2020 and concluded on
August 11, 2020. 21 business owners were contacted. 4 telephone numbers
were out of service or wrong. 11 of 17 Fairview business owners (65%) engaged
in conversation with us.
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MD of Fairview #136 – Business Owner’s Survey
Summary of Findings:
▪ Question 1: Respondents stated the number of years in business ranged
from 5 years to 68 years; for an average of 24.5 years.
▪ Question 2: Respondents stated that the number of employees they had
ranged from 0 – 10; for an average of 4.3 employees per business
respondent. 2 of the respondents stated they hire 10 - 12 seasonal
workers.
▪ Question 3: 63.6% of the respondents did not feel there was a shortage
of skilled workers in the Fairview area for their businesses, however they
further commented that there is a definite shortage of workers with
positive attitudes and good work ethic. “This younger generation wants
the same pay as the owner and they won’t work for less than $30.00 per
hour.” 36.3% said there was a shortage of workers for their business.
▪ Question 4: All the respondents who said there was a shortage of workers
for their business in Question 3, stated that they have to work much longer
hours than they care to. These respondents also added that they take on
fewer customers and are unable to grow their business due to not being
able to find employees.
▪ Question 5: 72.7% of respondents said the Town of Fairview and the MD
of Fairview #136 are meeting the needs of their business operation.
36.4% of respondents said the Town of Fairview and the MD of Fairview
#135 were not meeting the needs of their business operation.
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▪ Question 6: 100% of the respondents who said the Town of Fairview and
the MD of Fairview #136 were not meeting their needs, said they travelled
to Grande Prairie to buy their items.
▪ Question 7: 100% of the respondents who said they travelled to Grande
Prairie to purchase items, commented that they appreciate having a local
Gregg’s Distributors and NAPA and shop there first, but need to travel to
Grande Prairie for Kenworth and Peterbilt parts. 50% of the respondents
also said they purchased groceries in Grande Prairie.
▪ Question 8: When asked if COVID-19 affected their businesses, 90% of
the respondents said their business was not affected much and were able
to stay open, although 50% said they experienced a loss in revenue. One
respondent commented that their business was in the process of shutting
down.
▪ Question 9:

72.7% of the respondents said they were not Fairview

Chamber of Commerce members and went on to say they were not sure
what the Chamber did.
▪ Question 10: When asked what the ONE thing they wished Fairview had
to support their business, 20% of the respondents said they wanted lower
business taxes in the MD of Fairview #136. One respondent said he would
like a Peterbilt dealership in the MD. 20% of the respondents also said
they wanted another grocery store.
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▪ Question 12: When asked what new business they would like to see in
Fairview, the business owners in the MD of Fairview #136 had this to say:
o Tourism
▪ “Bring tourists here. They have money to spend.”
▪ “The railway tracks are full of rocks, weeds and thistles. We
could fix them up to be a wide walking trail, biking trail, horse
and buggy trail rides, wheel chair trail. Right now, kids and
families are using the highway as a biking trail. Is biking on
the Highway the best we have for tourism? We’ve asked the
Mayor about this and he says CN owns it and it’s never going
to happen. We need to make it happen!”
▪ “Dunvegan and Many Islands are the only places to launch a
boat. There could be places between Fairview and Worsley
that could be developed into seasonal lots.”
▪ “Develop river cruises for us locals and for tourism.”
▪ “Bring back car racing. We used to have car racing here, but
it ended up in a dispute at the airport with the pilots. It used
to bring hundreds of people to Fairview every summer.”
o Fully Utilize GPRC
▪ “GPRC needs to be a value add to the community, not
something we always worry about.

We could draw

international students here that bring revenue to the district
and we all gain. We could be the international learning centre
of the North.”
▪ “Increase programming at GPRC to include Heavy Duty
Mechanics and Truck Driving courses.”
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o Industry
The business owners in the MD of Fairview felt that light or heavy
industrial businesses are needed to boost the local economy.
▪ “Bring industry back into the area, like a hydroelectric plant.
Can’t just raise taxes.”
▪ “We have had too many losses like our railway, and grain
elevator and nothing is coming back. We need some industry
here to keep the Town from dying. I’m sitting here pretty
worried for Fairview.”
o Another Grocery Store:
▪ “We can’t afford to buy groceries in town for business. A full
shopping cart is $400.00 here at our local grocery store. I
don’t know why they are so expensive, so we shop in bulk at
Costco. But not everyone is able to do that.”
▪ “Half of Fairview goes out of town for groceries. The people
that are left to shop at the local grocery store do so
begrudgingly and are the ones that can least afford it. The
seniors are getting gouged.”
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3.2.3.6 Municipal District of Fairview #136 – Farmer’s Survey
We were provided with a list of 17 large famers and 6 medium sized farmers for
a total of 23 farming operations by Sandra Fox, CAO. Besides gathering general
information about the business, the main goal of the Municipal District of
Fairview #136 Farmer’s Survey was to determine their business shopping habits
and to identify any challenges regarding operating a farm in the Municipal
District of Fairview #136. We also asked specifically about the impact Covid-19
had on their businesses.
Since farmers are always on the go, we decided to gather our data through
telephone conversations.

This proved to be an excellent data gathering

mechanism. The Survey questions prompted long conversations and often a
scheduled 15-minute telephone call ended up being 30 minutes or more.
The Farmer’s Surveys began on August 4, 2020 and concluded on August 11,
2020. 23 farmers in the Municipal District of Fairview #136 were contacted. 3
telephone numbers were incorrect. 13 of 20 Fairview famers (65%) engaged in
conversation with us.
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MD of Fairview #136 – Farmer’s Survey
Summary of Findings:
▪ Question 1: 77% of the respondents were grain farmers.
▪ Question 2: The number of employees ranged from 1 to 4 full time
employees, 2 Part Time, and ranged from 1 to 11 for seasonal or TFW
workers.
▪ Question 3: Most farmers said that COVID-19 did not affect their farming
operation. Four farmers stated that they could not get their TFW workers
to help with seeding.
▪ Question 4: When asked if the Town and the MD of Fairview was meeting
the needs of their farming operation, 83.3% of the farmers said Yes. They
spoke highly of the ability of the Town and the MD of Fairview to meet their
farming operation needs, despite the loss of the railway, grain terminal,
auction mart and agriculture programs at GPRC. They felt the MD provided
the necessary infrastructure required for their farming operation, but
offered theses areas of improvement:
▪ Speed up the time it takes to obtain road to field access permits
▪ Keep roads better graded and clear weeds out of the ditches
▪ Access to a skilled, seasonal work force with good work ethics and
attitudes
▪ Question 5: 66% of the farmers that said that Fairview was not meeting
the needs of their farming operation, said they went to Grande Prairie for
what they needed. 33% said they went to Peace River for their needs.
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▪ Question 6: Probing further, when asked what the farmers purchased out
of town, they stated that they bought their combines, heavy trucks, steel,
groceries and light industrial equipment such as a bobcat, scraper, bag
roller.
▪ Question 7: When asked what is the ONE thing you wish Fairview had to
support your farming operation, 82% of the farmers wished the railway
was back so they did not have to haul grain to Grimshaw or Rycroft. One
farmer wished there was an equipment rental shop in Fairview, so he
didn’t have to go to Peace River or Grande Prairie to rent small equipment.
▪ Question 8: When asked what new business they would like to see in the
Fairview, the farmers provided us with a wealth of information. A summary
of their comments and suggestions are below:
o Fully utilize GPRC:
▪ “Sometimes we have to look at what we have and improve it,
not only look for new inputs.”
▪ “If we lose the College, we will become Berwyn.”
▪ “Expand the trades to include Heavy Duty Mechanic, Agri-Tech
programs.”
▪ “Add longer programs like nursing or education to have
people move here, live here, stay here, work here and put their
money into our economy for now and the next 3 generations.”
▪ “The economy feeds into itself and grows with the College
being the hub to kick off growth in the economy. We need
something to start the wheels going in the right direction, or
we will lose.”
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o Industry
The farmers strongly suggested that industry needs to be brought
into the area to bolster the local economy.
▪ Fertilizer Plant:
• “Right now, Ft. Saskatchewan has a monopoly on
fertilizer and there was a delay in getting it this year due
to COVID-19. We should have a manufacturing plant
here to ensure there is never a problem with fertilizer
for our crops, no matter what happens in the world, or
if the Ft. Saskatchewan plant should ever blow up.”
▪ Nuclear Power Plant:
•

“We should look at having a nuclear power plant to
provide the energy needed for electric vehicles as that
sure seems to be the way we are heading.’

▪ Processing Plants:
• “In the 1990’s we could have had a hog processing
plant here, but it went to Red Deer. They have 50 – 100
people working there.”
• “Let’s process the products we produce; Oat processing
Facility, Crushing Mill, Flour Mill.”
• “We need to have a meat cutting facility so we not only
produce the raw product, but process our cattle locally
so the jobs are here, the dollars are here, and people
come here to work, live and spend.”
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• “Why can’t we have a slaughterhouse and meat packing
plant in the North? My 300 – 400 head of cattle have
to be shipped to Brooks. The animals are distressed
and dehydrated with that long of transport. It’s not
right. We should have big feed lots in the north too.”
• “Fairview lost its Auction Mart 15 years ago and I have
to transport my cattle to Beaverlodge, Viking or Neilson
Brothers in Clyde. The economy the auction mart brings
to Beaverlodge is phenomenal. That’s the economy
Fairview could have. Give us something in return for
losing the auction mart.”
▪ Renewable Energy Industry:
• “This is a new viable industry that could put us as
leaders in the province and globally. This is where the
world is headed. The only question is: Why Not?”
• “Don’t tax businesses when they are in the exploration
phase. A new company came in to do a feasibility study
on windmills. The MD put taxes on the tower they built
while in exploration to measure the wind velocity over a
year. So, they left.”
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▪ Other Suggestions:
• “Amalgamate the MD of Fairview and Clear Hills County
to make one big county and support the Town of
Fairview that way.”
• “Not another restaurant or liquor store, please.”
• “Tourism – make Fairview a neat place to go for a
weekend to attract visitors.”
•

“We have the only Harley Davidson program in Canada.
We had an opportunity to have a Harley statue in Town,
but the idea was turned down. Why don’t we have big
motorcycle events to attract people to town.”

• “Make it easier to subdivide unfarmable land into
subdivisions.”
• “Loss of chuckwagon races to Rycroft due to “old boys
club” mentality. We need to think outside the box or we
will be left behind.”
• “Great survey.

But don’t ask us again, if nothing

happens this time!”
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3.2.3.7 Tourism Attraction Ideas Survey:
To stimulate in interest in the thrive835
project and to build upon some of responses
we received through the Shopping Habits
Survey, we decided to run a Tourism Attraction
Ideas Facebook contest for 4 days. We asked
participants to submit their tourism attraction
ideas and one contest winner would be
randomly chosen. The ideas we received from
this contest were remarkable! We segmented the list of Tourism Attraction Ideas
into Events and Venues. The lists are in the table below:
Events
Christmas Décor Contest
Cooking Classes
Family Game Nights
Fly Over the Peace Tours
Front Yards in Bloom Contest
Motorcycle Events
Ice Carving Contest
Local Business or Farm Tours
Mural Painting on Building Walls
Neighbourhood Block Parties
Outdoor Concerts
River Cruises on the Peace
Show and Shine
Stock Car Races
Tractor Pull
Triathlon (Sanctioned Race)
Winter Carnival

Venues
Airsoft Course
Butterfly Garden
BMX Race Track
Movie Theatre
Go Cart Race Track
Hiking Trails
Historical Information Stations
Indoor Play Centre for Kids
Pottery/Crafting Shop

87 | P a g e

Regional Economic Growth Plan

88 | P a g e

